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FOR IMMEDIATE RELEASE

THE GROCERY FOUNDATION ANNOUNCES SIMON SMALL, INDUSTRY EXECUTIVE, AS THE
INCOMING EXECUTIVE DIRECTOR

MISSISSAUGA, ON, October 14, 2025 — Today, The Grocery Foundation, a not-for-profit organization supported by
a community of grocery retailers, consumer packaged goods (CPG) companies, and food and beverage
manufacturers across Canada, announced that its Executive Director, Shaun McKenna, is stepping down. Simon
Small has been named as his successor and will take over the role effective October 14, 2025.

Simon Small brings nearly thirty years of industry experience. Previously, he served as the General Manager of The
Americas for The Jordans Dorset Ryvita Company and has held leadership roles with Nestlé and Aliments Ultima.
Additionally, he has been a board member of Food and Health Products of Canada (FHCP).

"We are incredibly grateful to Shaun and the entire team for their tremendous progress in evolving our mission and
strengthening our brand in the hearts and minds of Canadians and within our industry," says Joe Fusco, Senior Vice
President, Metro Ontario Inc., and Chair of The Grocery Foundation Board.

In the last 7 years alone, our impact through the Make Happy Tummies ™ (formerly Toonies for Tummies) annual
fundraiser has provided over 12 million nutritious meals.

Nearly 50 years into its mission, The Foundation's work—supported by a dedicated community of grocery and allied
industry professionals—has never been more essential. While the Foundation's vision of ensuring that no child goes
to school hungry has yet to be fully achieved, the effect of nourishing generations of Canadians remains profound
and transformative.

Today, with the support of industry and Canadians, The Foundation's impact centres on three key initiatives:

1. The Make Happy Tummies ™ fundraising platform, featuring a unique 360° shopper marketing and fundraising
campaign, is driven by a strong partnership between retailers and CPG brands that activates across grocery
stores nationwide each year to raise funds for hungry children in student nutrition programs. The platform is
also supported by foodservice and employee giving initiatives.

2. The annual Night to Nurture Gala, the largest and longest-running charity-focused event for the grocery
industry, raises millions of dollars each year to support children and youth, including student nutrition and
backpack programs.

3. The Make Happy Tummies ™ Student Nutrition Voucher Program is available across Ontario. Thanks to the
generous cooperation of retailer and manufacturer partners, approved student nutrition programs can access
a variety of nutritious products at significant discounts, enabling more school-aged children to receive a well-
balanced meal. Over $6.7 million in savings has been provided, helping provide more than 5.9 million meals
since 2017.
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McKenna, who became Executive Director in 2017 after serving as a Board member, will officially step down in 2026
at a date to be announced. He has been recognized as a 2025 Golden Pencil Award recipient for his leadership,
impact, and contributions to the industry, especially in his role as head of The Foundation.

"Our shared history, spanning nearly five decades, remains in excellent hands as we begin this new chapter. We're
excited and eager to see Simon use his passion for the cause and his expertise to foster even greater growth for our
Make Happy Tummies™ store fundraising campaign and expand our foodservice footprint and engagement across
the industry," adds Fusco.

ABOUT THE GROCERY FOUNDATION

Founded in 1979, The Grocery Foundation is a registered non-profit organization based in Ontario, Canada. It
supports organizations that provide healthy food to school-age children in need, promoting the physical and
emotional well-being of millions of children across Canada. The Foundation unites a community of retailers,
manufacturers, and industry partners to advance its vision and mission: no hungry children at school and ensuring
they have access to nutritious foods. Key initiatives include the annual Night to Nurture Gala, the Make Happy
Tummies™ fundraising platform, and a Voucher Program that offers significant savings to student nutrition
programs. The Foundation's work has, and continues to have, a substantial impact, enabling over 17.4 million meals
and delivering savings exceeding 6.7 million since 2017. The Foundation also supports leading e-mental health
services through collaborations with Kids Help Phone.

For more information, contact:
Gabby Nobrega
gabby@groceryfoundation.com
416.930.9756

facebook.com/MakeHappyTummies | facebook.com/creonsdejoyeuxpetitsbedons
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